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Some companies target specifically those people who are environmentally sensitive and prefer to 

meaningful market segments, mostly demographic characteristics of customers are used and ana-
lyzed. However, many studies have indicated that demographics are not the exact and only determi-
nants of the environmental concern and environmentally sensitive behaviour (Mainieri et al., 1997; 
Schlegelmilch et al., 1996). The role of ecological consumer protection is constantly growing in 
Hungary, with ultimate targeting that conscious consumption will play important role in consumers 
values. Another basic factor, which has brought and continue bringing revolutionary changes in 
consumption practices, is the speedy evolution of information technology. The volume and the great 
variety of reaching the information available results growing differences amongst customers and 

priorities in foodstuff markets, exploring trends with respect to health and environmental con-
sciousness. I made nationwide primary research in June 2010, the main results are published in this 
study. In my study, I would like to introduce the clusters and consumer groups which I examined 
regarding the aspect of health consciousness. 
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3,15 3,16 3,73 3,91 3,85 3,81 3,73

1,245 1,101 ,954 1,000 ,922 1,036 1,033

1,551 1,212 ,911 1,000 ,850 1,073 1,066

3,03 3,50 3,84 3,97 3,80 4,10 3,95

1,241 1,030 ,963 ,953 1,097 ,968 1,054

1,540 1,060 ,928 ,909 1,204 ,937 1,111

3,08 3,34 3,79 3,94 3,82 3,96 3,84

1,244 1,078 ,960 ,976 1,017 1,011 1,049

1,547 1,162 ,922 ,953 1,033 1,022 1,101

Mean

Std.  Dev iat ion

Variance

Mean

Std.  Dev iat ion

Variance

Mean

Std.  Dev iat ion

Variance

neme

Total
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4,11 187 ,870

3,88 112 1,011

3,93 417 1,022

3,88 337 ,954

3,94 1053 ,976

Budapest

Total

Mean N Std.  Dev iation
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Correlations

1 ,368**

, ,000

1053 1053

,368** 1

,000 ,

1053 1053

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

Correlation is signif icant at  the 0.01 level (2-tailed).**. 
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